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WHAT MATTERS MOST



For decades, local broadcast advertising has been the most 
powerful way to reach the right voters in crucial elections, 
especially issue campaigns and major local races for seats in 
Congress, the state house, and large cities. That hasn’t changed. 

What has changed is that local broadcast can now be part of 
an integrated package of solutions for campaigns seeking an integrated package of solutions for campaigns seeking 
advertising solutions that are ever more effective, cost-efficient, 
and targeted to the voters that matter most.

That’s important, especially in off-year elections transformed by 
pandemic population shifts, redistricting, a fragmented media 
ecosystem, and inadequate voter education and awareness.
When the reach and power of broadcast combines with digital When the reach and power of broadcast combines with digital 
and OTT platforms, it can be especially powerful even for 
down-ballot races, where cost-effectively reaching 
just the right audience is even more difficult. 



*https://www.kantar.com/north-america/inspiration/advertis-

ing-media/political-ad-spending-for-2022-midterm-elections-to-top-7-billion-dollars

**https://crossscreen.media/white-paper-and-reports/2022-political-video-advertising-projections/
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But buying media has become more complicated than ever, especially as 

campaigns try to find, educate, and engage just the right potential voters 

for their candidate or message. Some popular options are no longer as useful.

Cable providers are struggling with diminishing reach as cord-cutting steadily Cable providers are struggling with diminishing reach as cord-cutting steadily 

erodes their customer base. Social-media platforms beckon but face 

burgeoning consumer trust issues thanks to previous high-profile missteps. 

Voters, meanwhile, desperately need trustworthy news and opinion sources 

to help guide their decisions.

Reaching the Right
Audience at the Right Time





Lori Tavoularis
Chief Revenue Office of Nexstar Digital

But Nexstar also offers so much beyond broadcast through 

Nexstar Digital, its digital business featuring advertising 

solutions and technologies that strongly complement 

its broadcast offerings. Together, they give advertisers 

a comprehensive, multi-screen suite of ad solutions 

to reach the 2022 electorate wherever they are, 

from ZIP code to statewide. from ZIP code to statewide. Nexstar, and Nexstar Digital, 

deliver a thoughtful and strategic blend of broadcast, 

OTT, and digital ads, giving political campaigns 

a powerful combination to raise funds 

and persuade voters.

Nexstar Digital: A Powerful
Platform to Persuade Voters
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This year, Nexstar Digital is doubling down on reaching that politically-minded 

audience, announcing in June that it will launch a FAST channel for its political 

insider site, The Hill. The newly launched The Hill TV will provide viewers from 

Capitol Hill to Main Street with trusted, credible, and non-partisan coverage 

of politics and policy. The launch builds upon The Hill’s success as the largest 

premium digital video outlet in the Beltway, with 1.4 billion annual views 

across its owned and operated platforms and social media.

Add to that Nexstar’s cable news network NewsNation, Add to that Nexstar’s cable news network NewsNation, 

its NewsNationNow.com website, and its NewsNation app, 

and together Nexstar is arming viewers with an unbiased 

national view of today’s news. 

Combine those media assets with the rest of Nexstar Digital’s 

125 websites and 239 mobile apps and ad buyers are availed 

with even more options for nuanced, cost-effective campaigns 

to inform voters and change minds. Together, this one-of-a-kind to inform voters and change minds. Together, this one-of-a-kind 

inventory mix layers in with Nexstar broadcast outlets to 

provide both broad reach and granular data-driven 

targeting for any type of political campaign.

Nexstar Digital: A Powerful
Platform to Persuade Voters



Wil Danielson
Nexstar Digital’s SVP of National Sales

Ensuring an advertising message is delivered to the right audience at the right 

time, and in the right place is paramount for any campaign. Enter Stellar, Nexstar 

Digital’s ad platform which leverages machine learning and AI to deliver a 

campaign’s message. Stellar orchestrates ad spend for an optimized campaign, 

and delivers an advertiser’s message in premium, brand-safe environments.

And with Stellar, ad impressions can be targeted by states, counties, congressional 

districts, all the way down to specific ZIP codes. It’s a powerful combination.

Data-Driven Political
Targeting at Scale



Dennis Cook
Nexstar Digital’s SVP of Sales Marketing

That means sophisticated campaign media buyers can leverage 

Nexstar’s digital assets to reach the potential voters who will

resonate with their message and show up to the polls on election

day. In a complicated political climate, with more options and more 

consequences than ever, Nexstar – and Nexstar Digital – can ensure 

your 2022 political ads effectively reach the engaged audiences

that can make your campaign a winner. 

*https://www.pewresearch.org/journalism/2020/07/30/ameri-

cans-who-mainly-get-their-news-on-social-media-are-less-engaged-less-knowledgeable/

Ensure Your Campaign
Message Resonates



WE DELIVER
WHAT MATTERS MOST

Now is the time to leverage the full power 
and reach of Nexstar Digital’s data-driven 
national and local advertising solutions, 
designed to deliver.

Learn More:Learn More:
NationalSales@NexstarDigital.com


